
President’s Message
Back go school, back to 
work…and back to reality 
for most of us. The reality is 
that we make choices 
every single day. Even just 
letting life happen is a 
choice. The choices we 
have are always about 
ourselves.
Some choices are good, 
some not so good – the 
important part is to focus 
on the lesson, because 
everything we experience -
regardless of  what got us 
there (intuition or careful 
analysis of alternatives) 
and regardless of  the 
outcome - teaches us 
something.  If  we take 
ownership of the choice 
and learn the lesson, it is 
no t a fa i lu re , i t i s a 
success.
As I th ink o f us as 
entrepreneurs and our 
need to leverage the 
power of choice, a quote 
comes to mind: "We know 
what happens to people 
who stay in the middle of 
the road. They get run 
over." (Aneurin Bevan). 

There are many moving 
parts to our lives, and the 
direction is up to us. My 
hope for each of us is that 
we have the boldness to 
make choices that stretch 
our abilities. We can grow 
together as individuals, 
and as an industry. Let’s 
choose to share ideas 
and experiences, let’s 
c r e a t e m e a n i n g f u l 
c o n n e c t i o n s , l e t ’ s 
participate actively in our 
chapter activities and let’s 
i n c r e a s e o u r 
professionalism through 
not only affiliation, but 
certification as well. 
The upcoming October 
event with Liz Weinstein 
offers a great learning 
a n d n e t w o r k i n g 
opportunity. I wil l be 
traveling to Toronto for 
this event and am very 
excited to meet face-to-
face with many of you. 
Join us for the CEUed 
workshop or the Chapter 
dinner, or both, and you 
will be very glad you did! 

W ish ing eve ryone a 
happy and productive 
Fall!   
Warmly,
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Letter From the Editor
September 22, 10:49 A.M. EDT marked the first day of fall—the autumnal 
equinox—where day and night are each about 12 hours long. From here on out, 
the temperatures begin to drop and the days start to get shorter than the nights. I 
have noticed the explosion of vibrant colors such as red, yellow, and orange as 
the leaves have begun to drop off the trees. The theme of this issue is “Choice”. 
Some folks are grumbling about the shorter days, and cooler temperatures, my 
choice is to enjoy the beautiful landscapes and savor the warmth of my fireplace 
wrapped in my favourite throw reading a good book. Enjoy the beautiful colours 
of the season!

Mihaela Ciocan
AICI CIP

ImagePro International 
Institute	  

www.image-‐pro.ca

Mirella
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Currently, the social and literary 
theme on Choice stems from the 
view  that we are the creators of 
our destiny, and that all we need 
to do is choose what and how  we 
want to be and we will be that 
way.  If  this was easy we would 
all be happy, successful and rich.  
Perhaps we are 
missing the true 
p o i n t a b o u t 
choice. 

We a l l know 
how  drastically 
ou r day can 
i m p r o v e b y 
choosing to not 
be angry, bitter 
o r n e g a t i v e .  
We’re fortunate 
to have choices, but with choice 
c o m e s r e s p o n s i b i l i t y ; t h e 
responsibility to research your 
options to make the best decision 
for that particular situation or 
group.  So what does this mean 

for someone trying to improve 
his/her current state of affairs? 

Using choice to one’s advantage 
can be simple if  you follow  these 
ideals: 1. Choose things that are 
best for the majority in that 
situation, that way morally it’s a 
sound judgment, and the pros 

outweigh the 
c o n s ; 2 . 
D o n ’ t u s e 
the apparent 
l a c k o f 
choice as a 
crutch; there 
are always 
a l ternat ive 
ways to go 
about things.  
Find the way 
that works 
best with the 

tools you have and make the 
choice that benefits the most 
possible areas of your life, that 
way you will consistently expand, 
as will the people you touch.   
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Members In The Media
Joanne Blake  - Edmonton Journal, Ottawa Citizen, Baze Woman - 
Fashion Canada & others,“Be Mindful of Clothing Choices, Scents 
While Traveling” July 19, 2012 
The National Post, “How to Serve as Host Away From Home” Sept. 
17, 2012
The Edmonton Journal, “How to Network Effectively”  Aug. 22,  2012
Capital Ideas Edmonton Interview Panel and video highlights on 
How to Network Effectively  Aug. 9, 2012

Wendy Buchanan - Envision Magazine, “Women in Canadian 
Optical - Energy, Vision and Leadership winning the category for 
Entrepreneur”, September 2012

 

“           We are fortunate 
to have choices, but 
wi th choice comes 
r e s p o n s i b i l i t y ; t h e 
responsibility to make 
the best decision for 
t h a t p a r t i c u l a r 
situation...

Daphne Charlemagne
Image Consultant

Chameleon Fresh Image 
Consulting

www.chameleonfresh.com

Chameleon Fresh empowers 
professionals by realizing their 
optimal image, ensuring that they 
e x u d e c o n f i d e n c e a n d 
professionalism, that their visual 
and vocal messages are aligned, 
and that ultimately they remain 
open to Fresh Possibilities.

How to make the best “Choice”

http://www.chameleonfresh.com
http://www.chameleonfresh.com
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Choose To Transform Your Goals into Reality

Dominique Vaughan-Russell 
AICI FLC

Vaughan-Russell Image Consulting

www.imageexpert.ca
Dominique is an expert in image 
enhancement including both 
c o r p o r a t e a n d p e r s o n a l 
branding.She understands the 
importance confidence and 
presence play in achieving both 
career and personal goals and 
objectives, as well as the value 
of perceptual management on a 
corporate level.

First we identify the goal, What 
do we really want or what are 
we lacking? What will bring joy 
and fulfillment to both our 
working and personal worlds?
Next, a plan on how  to reach 
that goal and a clear "roadmap" 
on how  to get there. We've all 
been faced with goals that 
looked like Mount Everest but 
the best possible advice I can 
offer is to break the journey 
down into manageable steps - 
or stages. I could use any 
number of analogies that have 
worked for me, but le t 's 
continue with my 'mountain' 
journey for now.

The Plan: 
How  do we get from base camp 
to the 29,035 foot summit! 

It would be foolhardy and ill-
fated to attempt an ascent 
without extensive preparation. 
There may be special skill-sets 
r e q u i r e d , e q u i p m e n t t o 
purchase and guides to lead 
the way. We should never 

hesitate to ask for help and 
learn all we can about the 
terrain ahead. This is the time 
to call on the experienced 
guides - your own personal 
Sherpas, if you will.

And how  does Mount Everest 
relate to Image? Have you set 
goals, developed a strategy and 
found your expert guide for this 
year? Whether it be a new  job, 
a promotion or increasing your 
client base, now  is the time to 
project and, in fact, attract 
success.

Looking good and feeling good 
gives you the confidence to 
attract new  clients, stand out 
amongst the competition and 
unleash your limitless potential. 
Whatever your goals may be, 
looking your very best, handling 
any situation with poise and 
self-assurance, and maximizing 
all your assets will boost your 
confidence and attract positive 
attention.

Everyone has his or her skill-
sets. Nobody is an expert in 
everything [although I know  a 
few  people who like to think 
they are!], but no one 
can summit a mountain 
alone. Once you have 
ident i f ied your own 
personal goal or vision, 
it is now  time to bring 
the experts onto your 
team. To transform goals 
into reality.

You have your vision, 
you have determination 
and drive, now  look to 
the experts to help you 
reach the very top.  



Image Connections Fall Showcase & Networking
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Fall Wardrobe Choices Made Easy
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It’s a new season and with that comes new trends and more pressure to 
keep up with the latest and greatest. To help you make the right choices 
here is my 3x3x3 – 3 top trends, 3 ways to wear them and 3 questions to 
ask before you put your money down.

Top Trends:
1. Patterns galore – from florals to stripes to geometric tiles, patterns 

are all over the runways this season.

2. All over colour – whether red or white, the all over colour trend is 
back.

3. Leather and fur – showing up in hats, leggings, sleeves and collars, 
both leather and fur are very present

How to wear them:
1. Keep the scale and level of contrast in the pattern in mind and match 

them to your scale. Generally speaking, small people wear small 
patterns, tall people wear large patterns. High contrast people (very 
dark hair, dark eyes) look great in high contrast patterns and lower 
contrast people look better in low contrast patterns. Also, consider the 
line of the pattern. If you’re very curvy you’re more likely to be happy in 
curvier lines; straight lines look best on a more angular figure. If you’re 
not going as far as head to toe patterns, try a bit in your scarves for a 
touch of trend without letting it trip you up!

2. Colour is terrific and head to toe colour can look very sophisticated. 
First, choose the shade of red or white that looks best on you and then 
have some fun with mixing textures/fabrics and types of clothing. Keep 
it balanced for the best effect and remember that things don’t have to 
necessarily match to go together.  Check out the Pantone report to see 
what colours this season fall into your palette. (See illustration below)

 

Katherine Lazaruk 
AICI FLC

B. Music, B. Ed.
ICU Image Consulting

katherine@icuimage.com
Katherine is certified by the 
International Image Institute. 
She has practiced full time for 
three years, teaches image 
c o n s u l t i n g a t L a n g a r a 
U n i v e r s i t y C o l l e g e a n d 
volunteers regularly with 
Dress for Success.	  

3. If you like leather and fur (and faux or real is your choice), you’ll love this season. Keep in mind 
that leather usually signals a bit of rebellion and is a bit more edgy. If you love the look but not the 
heat, then try the leggings with a leather look instead. Fur can be worn at the collar as per usual, 
but if you’re going for something edgier, try one of the jackets with fur sleeves. Choose colours 
that work for you and again, match the piece to who you are – if you’re more classic, just a hint of 
either will do. If you’re more creative, enjoy playing with the various textures and even consider 
trying both at once.

 Top 3 Questions to Ask Before Buying a Trend:

     1. Will it go with things I already own?

     2. Does it really suit me?

     3. How often will I actually wear this item and where?

  Don’t get tripped up by the trends. Make choices that are worthy of you! 

http://www.pantone.com/pages/fcr.aspx?pg=20948&ca=4
http://www.pantone.com/pages/fcr.aspx?pg=20948&ca=4
http://www.pantone.com/pages/fcr.aspx?pg=20948&ca=4
http://www.pantone.com/pages/fcr.aspx?pg=20948&ca=4
mailto:katherine@icuimage.com
mailto:katherine@icuimage.com
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A	  healthy	  growing	  chapter	  needs	  membership	  par5cipa5on.	  There	  are	  many	  ways	  to	  become	  involved.	  Every	  AICI	  
chapter	  around	  the	  world	  is	  introducing	  “Member	  Buddies.”	  	  If	  you	  become	  a	  member	  buddy	  you	  will	  earn	  1	  
leadership	  point.	  What	  a	  great	  way	  to	  contribute	  to	  your	  chapter!

¡ Who	  are	  Member	  Buddies?	  
	   Member	  Buddies	  are	  from	  your	  AICI	  chapter	  who	  nominate	  themselves	  for	  a	  three	  month	  period.

¡ How?	  	  
	   The	  Member	  Buddies	  will	  contact	  and	  welcome	  an	  assigned	  member	  to	  exchange	  contact	  details	  and	  offer	  
	   support	  in	  the	  area	  of	  needs.	  

¡ When?	  
	   It	  is	  an	  on-‐going	  program	  to	  strengthen	  each	  chapter	  and	  the	  member	  buddies	  are	  awarded	  1	  leadership	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
	   point	  which	  can	  be	  used	  towards	  your	  CIP	  cerCficaCon.

AICI	  Canada	  Needs	  YOU!

Members In The Media
 

Maria Doll - Calgary Herald “Neighbors”, “Miss Manners for the Mini Sect”, 
September 6, 2012

Katherine Lazaruk  - The Georgia Straight, Best of Vancouver Poll, ICU voted 
first runner up for the Best Place to Get a Non-Surgical Makeover; The 
WestEnder Newspaper - “Out After Dark” pictured with Malene Grotrian and 
Sheetal Gupta at the opening of Luxury Supercar Weekend

Mirella Zanatta - London Community News, “Women in Business - London’s 
Outstanding Professionals”, July 26, 2012 



Choose to Hire a “Fellow” AICI Image Consultant

Angèle Desgagné 
AICI CIP

www.imageliteinternational.com 

Delightfully bilingual Angèle is 
a Past President of our 
Chapter, She offers services 
and trainings on Personal 
Image and Personal Brand 
Management , S ty le and 
Colour Analysis, Wardrobe, 
Etiquette, Body Language and 
Networking Skills.
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I’ve done it. You’ve done it. We’ve 
all done it at one point or another ~ 
image consultant or not. We’ve all 
purchased a piece of clothing 
simply because it was such an 
amazing deal (or we thought so at 
the time). We couldn’t resist the 
temptation to buy such a great 
bargain…yet there it sits in our 
closet a year later with the sale 
ticket still on it, for whatever 
reason ~ wrong color, wrong style, 
wrong fit or no occasion to wear it.  
It didn’t end up being such a great 
bargain after all considering that it 
was never used.  We should know 
better, shouldn’t we? 

We share our “buying wisdom” and 
what we learn through our 
intensive and on-going image 
training with our clients. We 
provide them with guidelines for a 
purposeful and useful wardrobe, 
and how  to get the most value for 

each dollar spent.  We teach it to 
every single client, so why are we 
not practicing what we preach? 
When all is said and done, we 
image consultants, are only human 
~ and not immune to the “buying” 
frenzy. The logic and the “wants” 
get blurry.Like our clients ~ our 
rationale goes out the window 
when shopping for ourselves. We 
bring our own baggage, criticism, 
self-doubt, and get caught in the 
same dilemma ~ what our head is 
telling us versus what our heart 
desires.  

In recent years, I decided to 
personally experience the services 
of other consultants. Let me tell 
you, once I made that decision, it 
brought along a myriad of  mixed 
feelings, but in the end it was the 
best thing I could have done for 
myself. Each experience was life 
changing.  Why? 

o First Hand Experience:  As excited as I was about the upcoming sessions, I was 
also apprehensive and yes even fearful.  This first hand experience gave me a 
better understanding of my  clients’ mindset prior to and during a consultation, 
making me more compassionate. What insights!

o Wardrobe Rejuvenation: It helped me get out of my  own “wardrobe rut”, limitations 
and misconceptions. Each consultant was encouraging and supportive while 
providing a safe and non-judgmental environment. I felt like a new person!

o New Techniques: I learned new  and valuable techniques from experienced “fellow” 
image consultants that I can use in my own consultations. Now, that’s added value!

o Confirmation of “own” expertise: It reinforced that the techniques I was using with 
my  clients were pretty  good since these image experts also used the same 
techniques. Renewed confidence!

o Pure Objectivity:  Imagine shopping with consultants who can help you remain 
totally  objective while helping you choose the right pieces, and save money. 
Priceless! 

o Total Shopping Bliss: I totally  surrendered myself to each consultant.  I embraced 
their expertise, and wisdom. What a blissful shopping experience it was! 

10 or 20 years? What do they 
add up to…$500, $1000, $2000, 
$5000 or more? 

Your AICI Chapter is full of 
talented Image Experts ~ so 
why not hire a “Fellow” AICI 
Image Consultant to help you 
get the most value for your 
dollar and experience first hand 
what your clients experience 
w h e n y o u p r o v i d e y o u r 
services?  The annual AICI 
Conference is also a great place 
to take advantage of the 
services of  Veteran Image 
Professionals at an amazing 
price. Happy Shopping!  

Not convinced yet? Take a look in 
your closet and do this simple 
exercise. How  many pieces of 
clothing and accessories do you 
have sitting at the back of  your 
closet ~ that you haven’t worn yet 
or with labels still attached that you 
haven’t used yet for 

one reason or another?  How 
many have you bought in the past 
year alone? In the past two 
years?  What about all the clothes 
you have given away to family 
members, friends or even Charity?  
How  many times have you done 
that in the past 2, 5, 

http://www.imageliteinternational.com
http://www.imageliteinternational.com
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     BOARD OF DIRECTORS

President
Mihaela Ciocan, BA, AICI CIP
ImagePro International Institute

778.861.5776 
mihaela.ciocan@image-pro.ca

Past President
Michelle Horne, AICI CIP

Putting It Together Image Consulting
613.253.0081

michelle@puttingittogether.ca

Treasurer
Carol Robichaud, AICI CIP

KCR Image Consulting
905.278.1472 

kcrimage@eol.ca

Secretary
Katherine Lazaruk, AICI FLC

ICU Image
604.436.4769 

katherine@icuimage.com

VP Membership
Shelly Brown, AICI FLC

The Style File Image Consulting System Inc.
250.388.4320 

 shelley@stylefilesystem.com

VP Programs
Dominique Vaughan Russell, AICI FLC

Vaughan Russell Image Consulting
416.804.7898 

dominique@vaughanrussell.com

VP Education
Angèle Desgagné, AICI CIP

Imagélite International
905.469.1889 

adesgagne@imageliteinternational.com

VP Communications
Mirella Zanatta, BA, B.Ed, AICI CIP
First Impressions Image Consulting

519.473.2396 
info@mirellazanatta.com 

MISSION 
STATEMENT

To support the professional 
development of image consultants 
through education, resource 
s h a r i n g , c a m a r a d e r i e a n d 
community involvement. To set 
standards for the image industry 
that promote professionalism, 
credibility and recognition. 

CHAPTER CORNER

FEEDBACK

We would love to hear from you! 
Please send your thoughts to:

Mirella Zanatta 
VP Communications

info@mirellazanatta.com

CHANGE OF 
CONTACT INFO 
Please notify:

Shelley Brown, AICI FLC
VP Membership

shelley@stylefilesystem.com

FIND US ON FACEBOOK

If you haven’t already, check out our AICI Canada/
Toronto Facebook page! Post photos of events, 
share news and connect coast to coast.
We’d love for you to join our page and get 
interactive!

A I C I I n s i d e I m a g e i s 
published quarterly as a 
forum for the exchange of 
ideas and information by its 
members and guests.

All rights Reserved.

A l l s u b m i s s i o n s a r e 
considered to be the views 
of the author and do not 
necessar i l y re f lec t the 
policies or views of AICI.

Editor / Creative Director   
Mirella Zanatta

Consulting Editor
Mihaela Ciocan

Photography
Dominique Vaughan Russell
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